Google Optimization 101:  Part 1
By Sare
There are two main components to the technology that Google uses to rank web sites in their search engine results.  The first component, and the one site owners have more control over, is its text matching system whereby Google tries to find pages relevant to what the searcher has entered into its search box.  As a result, Google assigns importance to the site address, hierarchy, site map, and content, all of which can be optimized to enhance your chances of obtaining better ranking in Google.   We will elaborate in greater detail about these aspects in future articles, but for now, we will start with optimization of the site title.
Importance of the Web Site Title

Title optimization is often overlooked technique which can have an impact on your ranking in Google.  It is crucial that you optimize your site title by adding a few of your most important keywords and/or key phrases into it, inserting those important keywords as close to the beginning of the title as possible.  When crafting the title, consider what your potential site visitors would type in a search engine to find you.   A properly optimized page title should also be relatively short, about 35 – 68 characters in length including spaces, and should be rich in your most important keywords.  For example, if the focus of my zoomshare web site were local feline welfare, I would compose a page title such as the following:

Feline Advocacy Information and Cat Resources - Chicagoland Feline Welfare Page
You can change your zoomshare web site title by logging into your web site tools, and then modifying the information in the Site Manager of your zoomshare tools, as we have shown in the image below.
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PageRank  In a Nutshell
The other aspect of Google’s combined technology used to rank web sites is its trademarked PageRank link analysis algorithm.  Your site’s PageRank is a numeric value, on a scale of 1 to 10.  The higher the PageRank, the better the site will perform in search results.  Google assigns your web site’s PageRank by evaluating the relevancy, importance, and frequency of “back-links”.  Back-links, also called inbound links, are hyper links from other web sites to your web site.   A link to your web site is considered a ‘vote’ for your web site.  Google’s technology also analyzes the relevancy and quality of the site which links over to your site. 
Since PageRank can have a significant impact on your web site’s rank in the Google search engine, it should not be completely ignored.  You can work to increase your PageRank by trading relevant links with people and registering your web site with directories, but the best way to do it is to create quality content on your web site.  To help our users in that endeavor, in the coming weeks and months, we will be providing resources which will assist you in creating better content.

Submit Your URL to Google
After optimizing your site, remember to submit your site address to Google at http://www.google.com/addurl to add to their index the next time they crawl the web.  Please note that this is not a guarantee that your site will appear in Google’s index, and it can take two to eight weeks for it to be listed.  We do not recommend submitting your site address to Google more often than once per month, for doing so can cause Google to ban your site from their index.
For additional helpful online resources you can use to promote your site, view the suggested links under the Site Promotion category of the Useful Links page.  Please note, we do not specifically endorse, nor are we responsible for any of the companies and their actions.  We are simply providing the links for your convenience.

